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Showcase your trade, product and

services to the Diplomatic Community by
participating in our 2013 Annual Diplomatic
Connections’ Trade Shows.

This extraordinary event will provide you an
exclusive opportunity to introduce yourself and
your business to hundreds of

» Foreign Dignitaries/Diplomats

» Staff representatives of the World Bank
IMF, WHO/PAHO

OAS

IDB

EU

Pentagon
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and local United Nation representatives
all at one venue.

The guest list for this event is “by invitation
only” and is exclusive to the above mentioned
attendees. As a business, you may purchase

a trade show table to promote your company
to this prestigious, distinguished and affluent

community.

“We were delighted with the Diplomatic Connections
Events at the German Embassy and the United Na-
tions. The elegance and professionalism of your organ-
ization is most impressive. Diplomatic Connections
provides a depth of exposure for our services to the
Embassies and Missions to the United Nations, which
we cannot ordinarily experience.” Arnold Wollman,
Vice-President of Admiral Leasing

“Our listing in the Diplomatic Connections publication
and participation at the diplomatic event held at the
German Embassy provide our pathway to supporting
the Diplomatic Community. The publication is a valu-
able resourse and the event is elegant. Our investment
with Diplomatic Connections is money well spent.”
Mark J. Deyle, Vice-President - Federal Systems of
Ronco Communications & Electronics, Inc.

See five (5) pages of testimonials on our website.

Expand your Diplomatic and International market!
Call or email us for additional information.

Diplomatic Connections
4410 Massachusetts Avenue, NW / #200
Washington, DC 20016
202.536.4810
dparker@diplomaticconnections.com

www.DiplomaticConnections.com

2013 MEDIA AND MARKETING GUIDE

BUILD YOUR BUSINESS REVENUE
BY CONNECTING TO OUR
GLOBAL PLATFORM
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CREATING AND CULTIVATING GLOBAL RELATIONSHIPS
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Unique Coverage of Events Worldwide

INSPIRING VOICE'. ~

Pillar.of Humanitarian Excellence
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DIPLOMATIC CONNECTIONS PUBLICATION

is distributed as follows:

e All Members of the UNITED STATES CONGRESS, including SENATE
e United States Department of State

e Embassy Diplomats in Washington, DC

e Missions to the United Nations - Diplomats in New York City

e Consulate Diplomats in Chicago

e Consulate Diplomats in San Francisco

e Consulate Diplomats in Los Angeles

e Consulate Diplomats from the South to the North of California
e International Organizations (10s):

World Bank (WB)

International Monetary Fund (IMF)
InterAmerican Development Bank (IDB)
Organization of American States (OAS)
European Union (EU)

United Nations (UN)

Pentagon

Pan American Health Organization (PAHO)
World Health Organizaton (WHO)

Amtrak Acela Clubs, Hotels and more!

www.DiplomaticConnections.com



WWW.DIPLOMATICCONNECTIONS.COM

Ui Natiors (N DISTRIBUTION AT A GLANCE

World Bank (WB)
International Monetary Fund (IMF)

(Staff Representatives include U.S. Permanent Citizens and
International Citizens)

Stephen S. Fuller, Ph.D., a Professor of Public Policy at George Operations and Management Expenditures
Mason University did an Official Study for the National Capital

Planning Commission (NCPC), a U.S. Federal Agency titled,
“The Economic and Fiscal Impact of Foreign Missions on the Na-

Spending by Foreign Missions
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